Despite the growing interest in mindfulness over the last two decades, what mindfulness means to people can be different due to diversity in personal experience, social, and cultural background. To gain some insights on what mindfulness means to different people in different countries/regions, a research project entitled "How is your mindfulness" was conducted in early 2019. 247 adults from 35 countries/regions provided valid responses to an online questionnaire. Primarily, the questionnaire solicited open-ended responses about participants' interpretation of mindfulness and descriptions of their own their mindfulness skills. Participants also rated their mindfulness skill, self-esteem, and life satisfaction through singleitem scales.
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Availability of the open-ended responses is valuable for researchers interested in further understanding mindfulness from a qualitative angle. The availability of data from single-item measures of mindfulness skills, self-esteem and life esteem also provides a quantitative dimension to this issue. Taken together, the current data set provides an initial record of how different people are interpreting mindfulness, and could be further developed to advance mindfulness research. 
Data
A wide-formatted data set in comma separated format (csv) format comprised of data points from 247 participants across 35 locations internationally. The variable headings (description, if any, in parentheses) are as follows: SN (Serial number), Start date, End date, Duration (Duration taken to complete survey in seconds), Age, Gender, Describe.Mindfulness (To you, what does mindfulness mean?), Own.Mindfulness (How is your mindfulness skill?), Rate.Mindfulness (single item self-rating of mindfulness skill), Life satisfaction (single item rating of life satisfaction [3] ), Self-esteem (single item rating of self-esteem [4] ), Location (derived based on IP addresses logged), and About (additional comments given by the participants).
Experimental design, materials, and methods
The Institutional Review Board at the Nanyang Technological University, Singapore approved this research (IRB-2018-12-015). Value of the data Interest and research in mindfulness has grown exponentially over the past two decades given its salutary effects [1] . However, the interpretation of what mindfulness means remains relatively diverse among scholars and the general population. Thus, there is a need to continual capture the nuances of what people interpret mindfulness to be to support the development of mindfulness research and mindfulness skill [2] . The data is the outcome of an online survey which solicits participants' description of what mindfulness mean to them and their own mindfulness skill, as well as responses to self-rating of mindfulness skill, self-esteem and life-satisfaction. Participants' open-ended responses on mindfulness provide valuable insights about current diverse perspectives of mindfulness. Further analysis undertaken by researchers could lead to fresh interpretations of what mindfulness mean within the scholastic space, supporting further development of new research directions in mindfulness research. Quantitative data based on single-item self-rating of mindfulness skill, life-satisfaction [3] and self-esteem [4] provides for researchers additional markers to examine relationships between these three variables and the qualitative data.
An online survey comprised of the items depicted in Appendix A was made available through Qualtrics between 14 January 2019 to 28 February 2019. The survey items include age, gender, descriptions of what mindfulness means for them, description of their mindfulness skills, self-rating of mindfulness skills, life satisfaction [3] , and self-esteem [4] . Location information was derived from the IP addresses logged.
To solicit responses from an international sample, the link to the survey was disseminated through various social medial channels such as Twitter, Facebook, Reddit, online forum, and through emails. The targeted audience were participants of 21 years or above regardless of mindfulness experience. Participants provided informed consent online. Only participants who expressed willingness to have their data published in the public domain are included. No names or personal identifier was collected. Eventually, a total of 464 responses were logged. After removing invalid cases (e.g. incomplete responses, spam), 247 responses were retained and presented in this data paper.
